City of Brookings
MEETING AGENDA

TOURISM PROMOTION ADVISORY COMMITTEE
Thursday, January 10, 2019 4:00pm
City Hall Council Chambers, 898 Elk Drive, Brookings, OR

1.
2.

7.
8.

Roll Call

Approval of Minutes from November 8, 2018

. Public Comments

. Action Items

a. Committee Elections — Vice Chair

b. Spectrum Digital Campaign — Brian Marchant

c. Elmo Williams Day Event Proposal — Carolyn Milliman
d. Mile by Mile Advertising — Barbara Ciaramella
Informational Items

a. Monarch Festival Event Evaluation

b. Coastal Christmas Event Evaluation

c. TPAC Budget

. Committee Comments on Non-Agenda Items

Schedule Next Meeting — February 14, 2019

Adjournment

All public comments and presentations are limited to 10 minutes. All public meetings
are held in accessible locations. Auxiliary aids will be provided upon request with
advance notification. Please contact 469-1103 if you have any questions regarding this
notice.
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TouRISM PROMOTION ADVISORY COMMITTEE (TPAC) MINUTES
Thursday — November 8, 2018

CALL TO ORDER
Meeting called to order at 4:01 PM

1. ROLL CALL

Present. Committee members Sonya Billington, Barbara Ciaramella, Tim Kennedy, Candice Michel,
Bob Pieper, Dane Tippman and Skip Watwood

Also present: Staff Committee Liaison Lauri Ziemer

2. APPROVAL OF MINUTES -
Motion made by Candice Michel to approve the minutes of October 11, 2018; motion
seconded by Dane Tippman. Committee voted and the motion carried unanimously.

3. Public Comment — no one requested to speak to the Committee regarding non-agenda items.

Motion made by Dane Tippman to move Agenda Item 6 — Committee Comments on
Non-Agenda Items to be Agenda Item 4, motion seconded by Sonya Billington.
Committee voted and motion carried unanimously.

4. COMMITTEE COMMENTS ON NON-AGENDA ITEMS
Candice Michel advised that she had been asked by the Mayor to resign from TPAC. She stated
she did not feel she had engaged in behavior that warranted resignation and had advised the
Mayor she would not resign, indicating the Mayor would take the request to the City Council to
determine.

After a recent Ethics Training course attended by Committee members Tim Kennedy made a
statement that he had a potential conflict of interest on potential TPAC grants because he is a
local motel owner.

Barbara Ciaramella made a statement that she had a potential conflict of interest on potential
advertising as she is associated with the Mile by Mile Guide publication.

Both statements were noted by the committee.

5. ACTION ITEMS
a. Committee Elections — Motion made by Candice Michel to nominate Skip
Watwood as Chair, motion seconded by Dane Tippman. Committee voted and
the motion carried unanimously. Motion made by Dane Tippman to nominate
Candice Michel as Vice Chair, motion seconded by Sonya Billington. Committee
voted and the motion carried with Bob Pieper abstaining.

6. INFORMATIONAL ITEMS
a. Port Fish Cleaning Station Evaluation — Dave Kuehn with Oregon South Coast
Fishermen thanked the committee for funds to install a sign at the Harbor promoting the
Port of Brookings Harbor which many people stand in front of for photos after catching fish.
b. Rick Dancer Media Services — Julie Miller not in attendance to provide any video stats.
Committee tabled item.
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c. Regional Tourism Branding — Julie Miller not in attendance to provide further
information. Committee tabled item.

d. Recent Council Actions — Lauri Ziemer advised City Council approved the TPAC funding
request of $3,000 to Nature’s Coastal Holiday.

b. TPAC Budget and & Internet Hit Info — Committee reviewed the budget. Lauri Ziemer
advised the task of compiling the monthly internet hit info required multiple staff hours and
questioned if the committee found the information useful any longer. Some thought the
number of views might be useful when determining what time of year videos are most
accessed. Some thought compiling data on the number of motels rooms rented monthly
would be useful in determining which events are bringing visitors to the area. Motion
made by Dane Tippman to request compilation of 2015, 2016 and 2018 monthly
bed tax information; motion seconded by Candice Michel. Committee voted and
the motion carried with Skip Watwood, Sonya Billington and Tim Kennedy
abstaining.

7. SCHEDULE NEXT MEETING — Next meeting scheduled for January 10, 2018. Committee
cancelled the December 13, 2018 meeting.

8. ADJOURNMENT - with no further business before the Committee, meeting adjourned at 4:55
pm.

Respectfully submitted,

Skip Watwood, Chair
(approved at January 10, 2019 meeting)
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Executive Overview

Complex data sources were used to develop the right mix of audience targeting & online delivery to help achieve your business goals.

Audience Targeting Product Selection

> 8 Targeted Zip Codes in 2
Counties

> Total Target Population:
Approx 194,780

> Retargeting: Included
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Geographic Targeting

Target the consumers that are most likely to become your customers by focusing on the geography best suited for your locations & business type.

Geography Demographics

Gender > All
ek Age Range > 25-64
Household Income > Al
Parent/Single > All
& Education > All
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Demographic Targeting
Understanding the background & behavior of your best target customers is key to constructing a
cost-effective media plan.

Targeting 99,083 out of 194,780 Device use in targeted area

25-64

0888 88 68 84
§8.88 88 68 84

] I i

65.1% 27.9% 6.9%

50.9%

Desktop Smart Phone Tablet
Geographic composition Targets against regional average
VERSUS CALIFORNIA AVERAGE - EDUCATION 100% GENDER 100%
STATE AVG STATE AVG
NO COLLEGE MALE
40.6% GRAD scHooL
AGE 50.9%
39.5% STATE AVG UNDER 18
HAS KIDS 18-24

|l

AFR. AMERICAN NO KIDS 2534 NN
o 35-44 NG
INCOME 100% 45-54 NG
ASIAN I STATE AVG 55-64 —
13.8% 0-50K 65+
50-100K
OTHER 100-150K

150K+
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Audience Interests

After you know who your best customers are, it is important to understand their interests, habits, & media consumption.

Site List

LOCAL MEDIA
krcrtv.com
redding.com
actionnewsnow.com
chicoer.com
appeal-democrat.com
advocate-news.com
ktvl.com
dailytidings.com
kmed.com
colfaxrecord.com

HOTELS & ACCOMMODATIONS
hotels.com

bedandbreakfast.com
hotelclub.com

hoteldiscounts.com
hotelcoupons.com

TRAVEL AGENCIES & SERVICES
travel-agents.regionaldirectory.us
tours.com

tripcook.com
travelindustrywire.com

TRAVEL GUIDES & TRAVELOGUES
bookingbuddy.com

everytrail.com

smartertravel.com

budgettravel.com

orbitz.com

travelandleisure.com
yahoo.com/iravel
travelandresortsnews.com

TRAVEL

expedia.com

priceline.com

kayak.com

taxifarefinder.com
taxi-services.regionaldirectory.us
travel.com

worldtaximeter.com
auto-rental.regionaldirectory.us
taxidir.info
airfarewatchdog.com

HIKING & CAMPING
fieldandstream.com
outdoorbasecamp.com
outdoorchannel.com
theoutdoorlodge.com
backcountry.com
backpacker.com
trails.com
outdoorgearlab.com
freecampsites.net
gearjunkie.com

FISHING
outdoorlife.com
gameandfishmag.com
lake-link.com
stripersurf.com
lakelubbers.com
gofishn.com
flyfisherman.com
fishwhatcom.com

BOATING
thehulltruth.com
boatingmag.com
sailingworld.com
dailyboater.com
sailinganarchy.com
thepirateking.com
reelboating.com
likesailing.com
jetski.com
swimmingworldmagazine.com

NEWS

msn.com

cnn.com
usatoday.com
huffingtonpost.com
foxnews.com
nbcnews.com
cbsnews.com
usnews.com
washingtonpost.com
dailymail.co.uk

REFERENCE
ask.com
mapquest.com
whitepages.com
dictionary.com

Audience Interests

HIKING & CAMPING

HOTELS & ACCOMMODATIONS

LOCAL MEDIA

TRAVEL

TRAVEL AGENCIES & SERVICES

TRAVEL GUIDES & TRAVELOGUES

AUDIENCE INTEREST INDEX

“This list represents the types of sites on which your ad will run. This list may change over time based on inventory fluctuations and performance results.
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Digital Reach & Frequency

By estimating how many people will see your ads and how many times they will see them over the length of your schedule you can make strategic
decisions with your marketing budget.

MO IMP REACH 9%FREQ 90%
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Advertising Agreement

Spectrum Reach

Products Budget 1
LDlsliL:\: Banners on all devi $500 per month $3,000 total
e 71,429 imprs/month 428,574 total imprs
Grand Total $500 $3,000

per month for 6 months

Either signature on this order form, or delivery to Charter Communications Operating, LLC (“Spectrum Reach”) of any advertisement, advertising content or other materials of or on behalf of an advertiser or
agency (each, a “Client”) for distribution, shall constitute Client’'s agreement to the Spectrum Reach Terms and Conditions, available at spectrumreach.com/terms-conditions and incorporated into this order form
as if fully set forth herein, as applicable and as may be amended from time to time.

Start Date: Print Client/Agency Name: City of Brookings

End Date: Client/Agency Signature:

Proposal ID: 1546560782175974496 Spectrum Reach Signature.
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Geographic Targeting Per Location

Palo Cedro CDP, California, Zone: Redding, CA [0966]

TARGET AREA POPULATION PEOPLE / HOUSEHOLD
8 ZIP Codes in Shasta, Tehama Counties

194,780 2.6
LOCAL SITES
krertv.com, redding.com, AVERAGE INCOME AVERAGE HOME VALUE
actionnewsnow.com, chicoer.com, appeal- $62 724 $220 1 75
democrat.com, advocate-news.com, : ’
ktvl.com, dailytidings.com, kmed.com,
colfaxrecord.com, kdrv.com, mailtribune.com MEDIAN AGE # OF BUSINESSES

41 4. 526
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Reporting & Analytics

Spectrum Reach invests in the latest research and tools to provide advertisers with important insights into how to effectively target customers.

» ADVANCED REPORTING METRICS

Access advanced campaign performance metrics
24/7.

BRAND LIFT MEASUREMENT

Quantify the true impact of display campaigns
beyond the click.

CITY AND SITE-LEVEL TRANSPARENCY
Ensure advertisers reach their audience on brand-
enhancing websites.

» A/BTESTING

Determine the most effective means to reach a
target audience.

GEOFENCING DATA
Utilize precise latitude/longitude data to maximize
quality exposures and minimize waste.

SCREENSHOT AUTOMATION
Provide verification of quality ad placements in
action.
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( appendix >

Campaign Strategy: Site List Demographic Data

N o & & & »83§ )

PLACEMENT 5§' .§§ & $¥ @w & ég & §$’ §§' ég: £§° S é§'
LOCAL MEDIA
krcrtv.com 28% 72% 1% 4% 12% 22% 23% 15% 20% 28% 72% 40% 28% 20% 13%
redding.com 47% 53% 1% 2% 22% 23% 20% 18% 12% 50% 50% 30% 32% 23% 15%
actionnewsnow.com 36% 64% 1% 4% 9% 29% 21% 18% 18% 39% 61% 34% 42% 14% 9%
chicoer.com 49% 51% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
appeal-democrat.com 29% 71% 2% 9% 23% 12% 25% 8% 18% 41% 59% 48% 30% 13% 9%
advocate-news.com 49% 51% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
ktvl.com 49% 51% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
dailytidings.com 57% 43% 2% 7% 14% 16% 18% 17% 23% 34% 66% 51% 24% 15% 10%
kmed.com 49% 51% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
colfaxrecord.com 49% 51% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
HOTELS & ACCOMMODATIONS
hotels.com 44% 56% 2% 6% 18% 20% 25% 18% 11% 44% 56% 30% 30% 23% 17%
bedandbreakfast.com 38% 62% 2% 4% 14% 18% 27% 18% 17% 38% 62% 28% 33% 23% 16%
hotelclub.com 52% 48% 3% 9% 23% 20% 24% 11% 10% 44% 56% 37% 32% 26% 5%
hoteldiscounts.com 49% 51% 3% 2% 15% 23% 19% 22% 15% 36% 64% 37% 22% 17% 25%
hotelcoupons.com 23% 77% 4% 2% 9% 37% 16% 14% 18% 45% 55% 51% 10% 12% 26%
TRAVEL AGENCIES & SERVICES
travel-agents.regionaldirectory.us 49% 51% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
tours.com 49% 51% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
tripcook.com 49% 51% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
travelindustrywire.com 49% 51% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
TRAVEL GUIDES & TRAVELOGUES
bookingbuddy.com 42% 58% 2% 5% 15% 18% 23% 21% 16% 40% 60% 33% 30% 22% 15%
everytrail.com 42% 58% 3% 12% 28% 15% 15% 19% 7% 37% 63% 26% 24% 33% 17%
smartertravel.com 38% 62% 1% 4% 10% 13% 21% 28% 24% 33% 67% 25% 30% 29% 17%
budgettravel.com 41% 59% 3% 9% 25% 21% 13% 12% 18% 47% 53% 23% 29% 33% 15%
orbitz.com 46% 54% 1% 6% 19% 19% 24% 17% 12% 43% 57% 28% 30% 24% 18%
travelandleisure.com 47% 53% 2% 6% 17% 13% 19% 22% 23% 35% 65% 27% 29% 31% 14%
yahoo.com/travel 49% 51% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
travelandresortsnews.com 49% 51% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
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( appendix >

Campaign Strategy: Site List Demographic Data

N o & & & »83§ )
PLACEMENT 5§' .§§ & $¥ & & & & §$’ §§' ég: £§° S é§'

TRAVEL

expedia.com 45% 55% 2% 8% 18% 19% 24% 18% 11% 44% 56% 29% 30% 23% 19%
priceline.com 46% 54% 2% 7% 22% 20% 23% 17% 10% 42% 58% 30% 30% 23% 17%
kayak.com 50% 50% 2% 9% 25% 20% 21% 15% 9% 41% 59% 27% 29% 25% 19%
taxifarefinder.com 44% 56% 1% 9% 24% 27% 17% 14% 8% 49% 51% 21% 31% 30% 18%
taxi-services.regionaldirectory.us 49% 91% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
travel.com 49% 51% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
worldtaximeter.com 49% 51% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
auto-rental.regionaldirectory.us 49% 91% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
taxidir.info 49% 51% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
airfarewatchdog.com 39% 61% 1% 5% 15% 14% 19% 25% 21% 33% 67% 28% 29% 25% 18%
HIKING & CAMPING

fieldandstream.com 66% 34% 2% 9% 16% 15% 22% 19% 17% 38% 62% 36% 32% 17% 16%
outdoorbasecamp.com 49% 51% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
outdoorchannel.com 64% 36% 3% 8% 7% 11% 23% 25% 22% 45% 55% 39% 30% 15% 16%
theoutdoorlodge.com 49% 51% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
backcountry.com 54% 46% 5% 11% 17% 21% 23% 15% 8% 45% 55% 29% 26% 23% 22%
backpacker.com 53% 47% 6% 11% 25% 19% 21% 12% 6% 48% 52% 28% 27% 22% 24%
trails.com 58% 42% 3% 7% 18% 20% 20% 20% 12% 37% 63% 30% 31% 23% 16%
outdoorgearlab.com 67% 33% 2% 7% 25% 16% 22% 20% 7% 50% 50% 24% 31% 17% 28%
freecampsites.net 60% 40% 3% 11% 38% 10% 11% 18% 10% 43% 57% 33% 36% 20% 11%
gearjunkie.com 79% 21% 0% 12% 29% 20% 21% 9% 8% 43% 57% 27% 29% 27% 17%
FISHING

outdoorlife.com 66% 34% 7% 9% 19% 12% 19% 20% 14% 43% 57% 34% 28% 21% 17%
gameandfishmag.com 72% 28% 0% 5% 16% 16% 27% 22% 13% 43% 57% 28% 37% 26% 9%
lake-link.com 72% 28% 2% 4% 27% 17% 14% 21% 15% 44% 56% 24% 50% 15% 11%
stripersurf.com 49% 51% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
lakelubbers.com 49% 51% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
gofishn.com 49% 51% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
flyfisherman.com 49% 51% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
fishwhatcom.com 49% 51% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
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( appendix >

Campaign Strategy: Site List Demographic Data

N o & & & »83§ )

PLACEMENT ég" §o‘° & (ﬁ;? & & & & § %\5 sgéc sg?@ S g
BOATING
thehulltruth.com 78% 22% 2% 5% 12% 14% 28% 24% 15% 30% 70% 18% 30% 30% 23%
boatingmag.com 2% 28% 3% 7% 12% 14% 15% 31% 18% 30% 70% 22% 31% 34% 12%
sailingworld.com 49% 91% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
dailyboater.com 49% 91% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
sailinganarchy.com 49% 91% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
thepirateking.com 49% 91% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
reelboating.com 49% 91% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
likesailing.com 49% 91% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
jetski.com 49% 91% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
swimmingworldmagazine.com 74% 26% 2% 7% 25% 3% 22% 33% 7% 33% 67% 13% 19% 20% 48%
NEWS
msn.com 50% 50% 8% 10% 15% 17% 19% 17% 14% 44% 56% 39% 28% 19% 14%
cnn.com 56% 44% 4% 9% 16% 18% 21% 18% 14% 40% 60% 32% 28% 23% 17%
usatoday.com S57% 43% 2% 7% 15% 16% 21% 20% 18% 38% 62% 30% 30% 24% 15%
huffingtonpost.com 91% 49% 3% 7% 15% 16% 21% 21% 18% 38% 62% 33% 30% 23% 15%
foxnews.com 56% 44% 2% 5% 11% 15% 22% 23% 22% 36% 64% 32% 30% 23% 15%
nbcnews.com 91% 49% 2% 6% 13% 15% 21% 22% 22% 37% 63% 31% 30% 24% 15%
cbsnews.com 53% 47% 2% 7% 15% 16% 21% 21% 18% 39% 61% 33% 29% 24% 14%
usnews.com 47% 53% 4% 11% 19% 17% 20% 17% 12% 44% 56% 29% 29% 25% 18%
washingtonpost.com 58% 42% 2% 7% 16% 16% 20% 20% 18% 38% 62% 29% 29% 26% 16%
dailymail.co.uk 52% 48% 4% 9% 16% 15% 21% 19% 15% 40% 60% 32% 29% 23% 15%
REFERENCE
ask.com 46% 54% 9% 7% 11% 15% 19% 20% 20% 46% 54% 43% 28% 17% 13%
mapquest.com 45% 55% 2% 5% 12% 16% 24% 23% 19% 39% 61% 34% 31% 21% 14%
whitepages.com 44% 56% 2% 5% 13% 17% 22% 22% 19% 40% 60% 35% 29% 21% 15%
dictionary.com 48% 52% 9% 14% 19% 18% 19% 12% 8% 91% 49% 31% 28% 24% 17%
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( appendix >

Campaign Strategy: Site List Demographic Data

Q/ 2 o % & &
PLACEMENT & §§~ R ¥ F S S o §§ g§> g§' Q§§ §§ &
i S N vV % ™ e © < NS S s S S
WEATHER
weather.com 91% 49% 3% % 17% 17% 22% 19% 15% 39% 61% 31% 30% 23% 16%
accuweather.com 52% 48% 3% 6% 14% 15% 22% 21% 18% 40% 60% 34% 30% 22% 14%
weatherbug.com 52% 48% 12% 12% 16% 16% 17% 14% 13% 49% 91% 48% 23% 14% 15%
intellicast.com 64% 36% 2% 4% 5% 14% 26% 26% 22% 36% 64% 29% 30% 22% 18%
viewweather.com 49% 91% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
ONLINE COMMUNITIES
flickr.com 52% 48% 4% 10% 16% 16% 21% 19% 15% 40% 60% 32% 30% 22% 17%
photobucket.com 58% 42% 7% 13% 17% 16% 19% 17% 12% 44% 56% 37% 27% 20% 16%
blogspot.com 49% 91% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
ARTS & ENTERTAINMENT
ticketmaster.com 46% 54% 5% 12% 20% 18% 23% 15% 7% 47% 53% 28% 29% 24% 19%
eonline.com 45% 55% 2% 7% 14% 17% 22% 22% 17% 39% 61% 32% 31% 23% 13%
people.com 35% 65% 2% 7% 16% 17% 23% 19% 15% 41% 59% 32% 30% 23% 15%
fandango.com 48% 52% 6% 11% 20% 17% 19% 14% 12% 48% 52% 31% 31% 22% 17%
usmagazine.com 37% 63% 2% 7% 16% 17% 21% 21% 16% 40% 60% 33% 30% 23% 14%
ew.com 50% 50% 3% 13% 20% 17% 20% 16% 10% 41% 59% 32% 27% 24% 17%
rollingstone.com 59% 41% 3% 11% 20% 16% 21% 18% 11% 40% 60% 31% 30% 23% 16%
billboard.com 49% 91% 7% 18% 22% 16% 17% 12% 7% 48% 52% 32% 30% 22% 16%
eventful.com 43% S57% 4% 9% 16% 17% 21% 20% 13% 44% 56% 33% 30% 22% 14%
aarp.org 43% S57% 2% 3% 6% 7% 18% 29% 36% 32% 68% 38% 31% 19% 12%
BOOKS & LITERATURE
goodreads.com 41% 59% 8% 14% 21% 15% 17% 14% 10% 48% 52% 31% 29% 23% 18%
time.com 53% 47% 4% 11% 20% 16% 19% 16% 14% 41% 59% 29% 28% 26% 17%
bartleby.com 48% 52% 11% 11% 16% 15% 18% 16% 13% 39% 61% 30% 30% 22% 18%
classicreader.com 49% 91% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
george-orwell.org 49% 91% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
canterburytales.org 49% 91% 19% 11% 15% 16% 15% 13% 11% 50% 50% 40% 27% 18% 15%
theatlantic.com 56% 44% 5% 12% 20% 15% 17% 18% 13% 41% 59% 27% 28% 27% 18%
newsweek.com 64% 36% 3% 6% 17% 13% 21% 23% 18% 40% 60% 29% 30% 26% 15%
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( appendix >

Campaign Strategy: Site List Demographic Data

N o & & & @GP )

PLACEMENT ég" §o‘° & & & & & & %o@ %\5 f 639@ S S§\L
PALO CEDRO CDP, CALIFORNIA, ZONE:
REDDING, CA [0966]
Krcrtv.com 28% 2% 1% 4% 12% 22% 23% 15% 20% 28% 2% 40% 28% 20% 13%
redding.com 47% 93% 1% 2% 22% 23% 20% 18% 12% 90% 90% 30% 32% 23% 15%
actionnewsnow.com 36% 64% 1% 4% 9% 29% 21% 18% 18% 39% 61% 34% 42% 14% 9%
chicoer.com 49% 1% 19% 1% 15% 16% 15% 13% 1% 90% 90% 40% 27% 18% 15%
appeal-democrat.com 29% 1% 2% 9% 23% 12% 25% 8% 18% 41% 99% 48% 30% 13% 9%
advocate-news.com 49% 1% 19% 1% 15% 16% 15% 13% 1% 90% 90% 40% 27% 18% 15%
ktvl.com 49% 1% 19% 1% 15% 16% 15% 13% 1% 90% 90% 40% 27% 18% 15%
dailytidings.com 7% 43% 2% 7% 14% 16% 18% 17% 23% 34% 66% 1% 24% 15% 10%
kmed.com 49% 1% 19% 1% 15% 16% 15% 13% 1% 90% 90% 40% 27% 18% 15%
colfaxrecord.com 49% 1% 19% 1% 15% 16% 15% 13% 1% 90% 90% 40% 27% 18% 15%
kdrv.com 93% 47% 1% 2% 1% 10% 24% 42% 7% 33% 67% 31% 34% 21% 14%
mailtribune.com 48% 92% 2% 6% 10% 15% 14% 32% 15% 90% 90% 46% 28% 15% 10%
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EventTitl: ~T 42 ELMO )/ LL/ANS 27;-]}’ Amount Requested  $ ’Q., aYal4,

Organization: _///F ELmd WILLIAMS CommuTTEE

Event Description: 7HE EVENT (OJLL BE To HpRR EIme 1O1LiiAfS

TAIRTHDAY. Mo 125 DISPLAYS AT NBRUES L/l TAKE [AcE,

Event Date/s: ébu)pﬁs)’ AR L 223 2019 From HiGH NssdTo Fsue M.

Location

Location: OA‘Pl?LLA BY !/—{‘F,ﬁﬁ/‘) i) AZALEA PALK secured? Yes)Zl No OO
EventGoals: "7 /) /’}'D{\IDQ IONE pF THE GREATEST IMoVILE T epp)S

AND FETTIA6 BRook)Ne S RESIDERTS ARD QT S1DERS X

ALL Py Elme W12L1AMS CoOTR BT To THE Q1Y 06 Bt inks

How will this event be sustained after the firstyear? & /4)C7 THE C /7Y OF 5/80@ KIxJé-5

Has Dep1crTED) The FOURTH Sudmy (v APRIL LT 1)ibl TAKEPLACE

EACH 55}}?

Sponsors/investors: (400 /Y ) » GREY HJZZ,LJMA;J QY pE BRapi iS5 AR

1

MEMBEKS pE ComMITTEE .

Event Budget
Income Expenses
Fees Collected | § Facility/Venue Costs | $ [}~

Admissions [$ T Insurance | $ /0447 . 2nE
LIS | 7~ ‘6wbl LS

Concessions |[$ ~— Advertising | $7 Wy /é\ /‘\ AﬁTlﬁng
D.INW OpsTER 21

$ Supplies Sg / w %ﬁ‘/(ﬁﬁ |gf

— L A):-j =
$ s (|-F5mers,d
DonN
TOTAL |$ (O TOTAL | § 2 050

How do you intend to evaluate the success of your event and determine the number of/ out of town visitors?

BY GerriNe THE (DoeD buT To Bluolk)ks LESIDEVTS

AND OUT _OF TowN \Jis7265.

Contact Person: CARD L,YL) T\ LLL MA/\J
Phone: (51’} i) “1’ ) 2"7476?% Email: f ,::.lwgcyywﬂﬂ?wg LR(&O'D Cemre

Mailing Address: /) 40 |7 ARKNNIELD TP, 320@2()0@5 OB Q7415

If more space is required please attach addmonal pages

Exhibit B



Tourism Event Proposal for The Elmo Williams Day

Please accept this proposal for The Elmo William Day which will be held on
the Fourth Sunday in April (date: April 28, 2019) starting at High Noon at
the Capella By The Sea. Our event will include a full length movie directed
by Elmo Williams, and cake cutting event, a film showing at the Chetco
Player’s Theatre and especially displays of the ElImo Williams collections.
These events will be free to the public. The City of Brookings has
Proclaimed The Elmo Williams Day be on the Fourth Sunday of April.
Our committee will work hard to encourage local residents as well as out of
town to attend. Our committee hopes that our event will be funded by the
City’s Tourism Promotion Advisory Committee so it can be presented to
City of Brookings Council for approval.

Sincerely,

Carolyn Milliman
Chairperson of Elmo Williams Day
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TO THE OREGON COAST
The #1 Travelers’ Choice

Oregon Coast Mile-by-Mile Guide

« Dedoes Hwy 101 mdepont markers

+ Detaded driving maps + Akeeper” for travelen
+ Regronal sectons + Full wre

Display Ad Rates start at $495
A Quarter Million + Copies!
* The most populie visitor piede covenng the Oregon Coat

» Exher #1 or 12 throughout inkand Ovegon

+ Special out of nate distrbution. Avalable at over 7200
locations from the Long Beath Perwrviula 1o Eureka, and
ot the major visnor centers froe Kebso, Washington, to the
Caldorma border

& Avadable in a page-turming dgial format, with chokable ads
and special formatting for the Phone, #Pad and androwds.

+ Addmonal dotnbution at

» Visitor Centers » Welcome Centens

+ AAA Travel Advisors + Chamben of Commerce
+ Hotely « Attractions

» Car Rerntad Agenties

* Inchaded in Speng 2019 saue of Oregon Coast magarine

* Entry level display ad a5 low 35 $42 a month
Beled Guartorly § 129 5 Guurter with a0 53820l 10% Dot atvam harge )

Space Deadline is January 28

s _,
WWW. Oregon(omagazme.oom
twiteccomOrgonCostay o S A T A AT TR A e AT T P

w‘ T “““
AL L U — 'V\.

3 'Mllt‘*bvar\f{]lc

Q(I'Ql

HISTORIC

LUGHTHOU S

(ei'}(\i\'f FARMERS
MARKETS
| DISPLAY ADVERTISING BATES
SIZE X
1/12 Page 82 810 758
176 Page 1550 1,535 139%
1/3Page 10 2783 2543
172 Page 4.253 3955 35615
23 Page $512 5126 46385
Full Page 670 630 sm
Back Cover 8,064 1.50 6354

Enhanced Lating $495 Bauc kg and map location
$195. Addaonal et §75 Make yout Biting red for 30
[The Sest bne 15 for Dusiness name 2nd one CONtact mumber of
wol) address only Logos come out of the copy spade Lsting
1 oo with puschase of Saplay 8d)

A % prepay Sooount i avielabio 0t Suplay sy oty Koes
POt e Dasal of erdanced gt - G of dheck otly - N0
et candd

For more indormation please contact:
Barbara Ciaramella

cell: 541.661.2117 * BarbaraC@owmags.com




City of Brookings

898 Elk Drive, Brookings, OR 97415
(541) 469-1137 Fax (541) 469-3650

Event Evaluation Form
Please complete and return to the City Recorder’s Office within three (3) months of event,
failure to do so may eliminate your organization from future consideration for funding.

Event: ist ANNVAL BIROOKINGS MOORRCH FESTIVAL  Completion Date: ‘?/{5' /JDIS
Contact Person:  VICK( mM10D [ BROOEIDES pREGOD MONAREN ADVo CATES
Amount Awarded $ [/, O qF

1. How was the funding used? SVPPLIES, EDVCATIONAL E)U‘"BTTS SoME FOVERTISIVG,
KPS’ CBAFT ThBLE . PARK RENTML. FEE FoR FESTIVAL

2. Please provide a budget report that includes event expenses and revenue. Include In-Kind services. Use
the form below or attach your own. Detailed receipts are not required.

Revenue Collected Amount

SALES TRBLE (PLASTS, BOTIERAY-THEMED MERCHAIDISE) |s 348

TIP3 FROM FACE PHoTIRG: EXTRA RIFFLE 77X, P@;‘gm%mp s 20/

Total | § _;66? _ \
Expenses Paid < | i A;ndunt
EVENT 1N SLRPANCE . s 136
RARFFLE PRIZES ADD BEOKE Fop K\DS s 313
PRR REDTAL Fee. ) g 51
WATER FOR JALE _ X 2 20
ADVERT 151N (CORRY corgTht PALOT) ¢ 33¢

®iDe ‘' ARAPT TABLE (PMOTE PENS, BRUSHES SUPPLIES) |s | 5D

TN KIND cureY wrersned prevgesoie (BE2iiaess ISl s  s00 esT.
|

KLND RMDID (ADERTISING AICTINED ¢ 25D EST,

I

2

3 BHHS SropenTs + voruwTeees (THoll Sorenvd 0|« 5D EsT.

H VARIDUS OREAOIZNTIONS ~ 8 TABLE + TERT REVTALS|¢ /50 EST.

5 “LIFE ¢YCLE EXPERIENCE ¥ mMITELALS, SUPPLIES 200 esT

MoNNECH_CTTY USA — MERCARNBISE 190 T :

% N/ CURRY CouNTY mhsS usus{s ASs® — a+%'§/§, :?'36 (

& ¥ ALso, 1IN KIND ADNERTISIVG OO CITY OF BROCEINGS DEBSITE (1!

3. Estimate how many people attended the event; BEToEEY 550 AOD  FO0O
4. Estimate how many people attended from outside Curry County: A gé (3‘5'? F’WH@

To estimate attendance have a sign in sheet or event surveys so that you may determine where people have traveled from
and so you have a con}act sheet for your next event.

Signed: ym W._z,(_)-'/‘--— Date: /2/131/07-0/ 2]

Organization: BOMA (‘B%K'DGQ OREGOD MO6PARCH A—]>vocpn’gs>

If more room is needed for any information please attach a second sheet

Q:\Tourism - Events - Promotion\TPAC\FORMS - TPAC Event Proposals\TPAC Event Eval Form 2018.docx Exhibit C



December 12, 2018
Dear TPAC members and Brookings City Councilors:

The members of B.O.M.A. would like to thank you for your grant of $1,097 towards our Brookings First
Annual Monarch Festival which was held on September 15, 2018. We are extremely grateful.

While we anticipated attendance at 100 folks, we were blown away by the 500 to 700 people who
attended this free, annual, family-friendly event. We recorded attendees’ zip codes on a free raffie
ticket issued to most of the attendees, but when so many people showed up at once and lines formed,
several did not request their free raffle ticket. Of the 365 tickets collected from those who did fill out
their zip codes, 264 were from cities within Curry County (including Langlois), 37 were from Crescent
City, 8 from Smith River, and 22 from other California cities. Additionally, 25 were from Oregon, but not
Curry County, 5 from the state of Washington and 1 each from Kansas, Florida, New Mexico and Idaho.
So, 101 of the 365 (or approximately 28%) were from OUTSIDE Curry County and several of them
spent the night in Brookings. Not too shabby for the 1%t annual festival!

Given the size of the crowd, BOMA anticipates approaching TPAC again next year for funding for the
2" Annual Monarch Festival. After all, Brookings was the very first Monarch City USA in Oregon
following unanimous Council approval of a proclamation in May 2017. We shall also seek out sponsors
and in-kind contributions from other organizations and our volunteers as well. Curry Watershed
Partnership, KCIW, Brookings-Harbor High School students, Monarch City USA, various other
organizations and individuals were kind enough to supply in-kind contributions to help make the festival
a resounding success. BOMA will also do some limited fundraising throughout the year. We may also
wish to allow limited vendors next year for a fee and expand the size of the festival.

So, again, many thanks from BOMA to the City of Brookings for your financial support.

- . - ®




City of Brookings

898 Elk Drive, Brookings, OR 97415
(541) 469-1137 Fax (541) 469-3650

Event Evaluation Form
Please complete and return to the City Recorder’s Office within three (3) months of event,
failure to do so may eliminate your organization from future consideration for funding.

Cea<ctal C hristnaa s

Event: DowrAthon Decd. 4 Porade 4 Sentq Event Completion Date: Toun <, D01 |
Contact Person: W o1,y Breahenes

Amount Awarded  $ / g;QC)

1. How was the funding l'Jsed? See AHalhed /3 ‘9,'7!9“63 . )

2. Please provide a budget report that includes event expenses and revenue. Include In-Kind services. Use
the form below or attach your own. Detailed receipts are not required.

Revenue Collected Amount
SO
$
5
s
S
5
Total | S
Expenses Paid Amount
See attache ol s
$
s
s
$
s
Total | $ 51‘55, 7
3. Estimate how many people attended the event: 300 A Parl. Farade 7
4. Estimate how many people attended from outside Curry County: (?

To estimate attendance have a sign in sheet or event surveys so that you may determine where people have traveled from
and so you have a contact sheet for your next event.

Signed: £ ecthlon Eraelrass Date: /2w 28~ 704K
Organization: 'opasTa) C hetsinas £lues

If more room is needed for any information please attach a second sheet

Q:\Tourism - Events - Promotion\TPAC\FORMS - TPAC Event Proposal Forms\TPAC Event Eval Form 2018.docx Exhibit C
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TPAC EXPENSES FY 2018-19

436,299 30% ADVERTISING MEDIA 60% EVENTS 10% Tra\./e.l & Operat-ing
TV - INTERNET - PRINT CAPITAL Training Supplies
BUDGETED
Dollar budgets determined on TPAC agreed percentages of $36,299 budget (32-10-6090) 32-10-6120 32-10-6030
% BUDGETED | $ 10,890 $21,779 $3,630 $1,000 $1,000
July -500 OCVA Membership
August -500 Spectrum -10
September -500 Spectrum -1000 Coastal Christmas
October -500 Spectrum -3000 Nature's Coastal Holiday
-1097 Monarch Festival
November -500 Spectrum
December -500 Spectrum
January
February
March -500
April
May
June
*Pending -4575 -2795 -3630
REMAINING
FUNDS| $ 3,815 S 13,387 o) $490 $1,000
*Pending Budget Allocations 2018-19
S 500 Spectrum Digital S 500 Travel & Adventure Show
S 4,075 SR Occasion Hall S 2,295 SR Occasion Hall S 3,630 SR Occasion Hall
S 4,575 $ 2,795 S 3,630

$10,500 TOTAL AMOUNT TO BE ALLOCATED TO THE SALMON RUN OCCASION HALL FROM TOT FUNDS

TPAC Goals: Increase overnight stays with emphasis on October thru April.
Budget 60% on events, 30% on media advertising, and 10% on capital.
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