
City of Brookings 

MEETING AGENDA 

CITY COUNCIL 
Monday, March 25, 2019, 7:00pm 
City Hall Council Chambers, 898 Elk Drive, Brookings, OR 97415 

CITY COUNCIL 
A. Call to Order

B. Pledge of Allegiance

C. Roll Call

D. Scheduled Public Appearances
(Informational presentations to Council on non-agenda items – 10 minute limit per person.) 

1. Penny Nelson, Pacific Coast Trolley

E. Oral Requests and Communications from the audience
(Public Comments on non-agenda items – 5 minute limit per person.*) 

F. Consent Calendar
1. Approve Council minutes for March 11, 2019 [Pg. 3]
2. Accept TPAC minutes for February 14, 2019 [Pg. 6]
3. Receive monthly financial report for February 2019 [Pg. 8]

G. Staff Reports
1. Wharf and Railroad Traffic Concerns [PWDS, Pg. 14]

a. Whitworth Request Letter [Pg. 16]
b. Map – Intersection of Wharf and Railroad [Pg. 17]
c. Emails, starting February 12, 2019 [Pg. 18]
d. Traffic Statistics [Pg. 23]
e. Email – March 21, 2019 [Pg. 26]

2. Fund Exchange Agreement for Lundeen Road Paving Improvements [City
Manager, Pg. 27]

a. Fund Exchange Agreement [Pg. 28]
3. Wild Rogue Relay Funding [City Manager, Pg. 35]

a. TPAC CAR [Pg. 36]
b. Event Sponsors Guide [Pg. 37]

4. 80th Annual Azalea Festival Funding [City Manager. Pg. 43]
a. Event Proposal [Pg. 44]

5. Charter Spectrum Funding [City Manager, Pg. 46]
a. 2019 Proposal [Pg. 47]

H. Remarks from Mayor and Councilors

I. Adjournment

*Obtain Public Comment Forms and view the agenda and packet information on-line at
www.brookings.or.us, at City Hall and at the local library.  Return completed Public
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http://www.brookings.or.us/


Comment Forms to the City Recorder before the start of meeting or during regular 
business hours. 

All public meetings are held in accessible locations.  Auxiliary aids will be provided upon 
request with at least 72 hours advance notification.  Please contact 469-1102 if you 
have any questions regarding this notice. 
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City of Brookings  
CITY COUNCIL MEETING MINUTES 
City Hall Council Chambers, 898 Elk Drive, Brookings, OR 97415 

Monday, March 11, 2019 
 

Call to Order 
Mayor Pieper called the meeting to order at 7:00 PM. 
 

Roll Call 
Council present: Mayor Jake Pieper, Councilors Bill Hamilton, Brent Hodges, Ron 
Hedenskog, and John McKinney; a quorum present.   
Staff present: City Manager Janell Howard, City Attorney Martha Rice, Public Safety 
Director Kelby McCrae, Operations Chief Jim Watson, Captain Jeff Lee, Deputy Public 
Works and Development Services Director Jay Trost and Deputy City Recorder Rita Ritz.  
 

Media Present: Jane Stebbins of Curry Pilot 
 

Others Present: Approximately twenty three audience members 
 
Announcements 
Firefighter Introduction 
 
Public Safety Director Kelby McCrae thanked both paid and volunteer firefighters for 
their service to the Fire Department. Chief McCrae welcomed Operations Chief Jim 
Watson to talk further about the firefighter training program. Chief Watson also 
recognized and thanked firefighters for their time and commitment.  
 
Scheduled Public Appearances 
Leslie Wilkinson – Art in Stout Park 
 
Leslie Wilkinson presented a short clip regarding the Festival of the Arts in Stout Park 
and asked the Council to consider allocating TPAC funds for the event. 
 
Oral Requests and Communications from the audience 

- Jean Sodermand of 1724 Arch Lane addressed council regarding 
Interdependence, Allcare Health Inc.  

 
Consent Calendar 

1. Approve Council minutes for February 25, 2019 
2. Accept TPAC Committee minutes for February 12, 2019 
3. Accept Planning Commission minutes for February 5, 2019 
4. Natures Coastal Holiday Event Evaluation  
5. Wild Rivers Coast Event Evaluation  
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Councilor Hodges moved, Councilor Hedenskog seconded and Council voted 
unanimously to approve item 1 in the Consent Calendar 
 
Councilor Hedenskog moved, Councilor Hodges seconded and Council voted 
unanimously to approve items 3, 4 and 5 in the Consent Calendar. 
 

Staff Reports  
Fund Allocation of Festival of the Art in Stout Park 
 

City Manager Janell Howard presented the staff report. 
 
Councilor Hedenskog moved, Councilor McKinney seconded and Council 
voted unanimously to allocate $1,000 to the Pelican Bay Arts Association for 
the Festival of the Art in Stout Park event. 
 
Waste Water Treatment Plant – Grit Removal System Replacement 
 
Deputy Public Works and Development Services director Jay Trost presented the staff 
report. 
 
Councilor Hodges moved, Councilor Hedenskog seconded and Council voted 
unanimously to authorize the City Manager to enter into an agreement with 
OVIVO to replace a failed grit removal system at the Waste Water Treatment 
Plant. 
 
Manufactured Dwelling Permit Fee Resolution 
 
Building Official Garrett Thomson presented the staff report. 
 
Councilor Hodges moved, Councilor Hedenskog seconded and Council voted 
unanimously to adopt Resolution 19-R-1152, increasing manufactured 
dwelling permit fees from $200 to $405 effective April 1, 2019. 
 
Appoint City Recorder 
 
City Manager Janell Howard presented the staff report. 
 
Councilor Hedenskog moved, Councilor Hodges seconded and Council voted 
unanimously to appoint Janell Howard as City Recorder. 
 
Remarks from Mayor and Councilors 
Councilor Hedenskog provided the Council with an update regarding the Sudden Oak 
Death disease and informed everyone that the Homeless Taskforce will be meeting on 
March 21st at 9:00 a.m. 
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Councilor Hamilton commented on the Hooskanadan slide and asked for everyone to be 
patience while they work to fix the problem. 
 
Adjournment 
Councilor Hedenskog moved, Council Hodges seconded and all Councilors in favor. 
Mayor Pieper adjourned the meeting at 7:40 p.m. 
 

 

 
Respectfully submitted: 

 ATTESTED: 
this 25th day of March 2019: 

 

  
 

Jake Pieper, Mayor   Janell K Howard, City Recorder 
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TOURISM PROMOTION ADVISORY COMMITTEE (TPAC) MINUTES 
Thursday – February 14, 2019 

 

CALL TO ORDER 
Meeting called to order at 4:01 PM 
 

1.  ROLL CALL – Introduction of new committee member Matt Honeycutt 
Present:  Committee members Barbara Ciaramella, Matt Honeycutt, Tim Kennedy, Dane Tippman, 
Skip Watwood 

Absent:  Sonya Billington, Bob Pieper 
Also present:  Staff Committee Liaison Lauri Ziemer 
 

2. APPROVAL OF MINUTES – 
Motion made by Dane Tippman to approve the minutes of January 10, 2019; motion 

seconded by Skip Watwood.  Committee voted and the motion carried unanimously. 
 

3. Public Comment – none    
 

4. ACTION ITEMS  
a. Spectrum Digital Campaign – Brian Marchant presented digital material information, 

advising target audience areas can be changed as well as the months of service. Committee 

discussed remaining available budget funds of @$1600 and did not want to commit funds 
for next year yet. Motion made by Skip Watwood to table item until March meeting 

for further consideration; motion seconded by Dane Tippman.   Committee voted 
and the motion carried unanimously. 

b. Festival of Art in Stout Park Event Proposal – Leslie Wilkinson presented event 

proposal requesting $1,000 in TOT funding.  Motion made by Dane Tippman to grant 
$1,000 in TOT funds to the Festival of Art in Stout Park event; motion seconded 
by Tim Kennedy.  Committee voted and the motion carried unanimously.  

c. Travel Southern Oregon Visitor Guide – Susan Crow was available by phone, however 
committee had previously heard a presentation and did not wish to take further action.   

d. TPAC Letter to City Council to support Annual Budget Line Items - Dane Tippman 

presented letter he proposed be submitted to City Council on behalf of TPAC.  Committee 
discussed the listed annual events have funds taken out of City Councils budget rather than 
the TPAC event budget.  Lauri advised funds would probably still come out of the TPAC 

event budget however it would eliminate the need for the listed events to go through TPAC 
for approval.  Motion made by Dane Tippman to table item until the next meeting 
for further consideration; motion seconded by Matt Honeycutt.  Committee voted 

and the motion carried unanimously. 
 

5.  INFORMATIONAL ITEMS 
e. Natures Coastal Holiday Event Evaluation – Leslie Wilkinson presented evaluation and 

thanked TPAC for the grant monies.  Estimated they had 23,000 visitors and believes social 

media had a large impact on attracting people from out of the area to the event.  She 
advised they were able to raise $17,000 to help in paving the back parking lot and they will 
be doing additional fund raising and applying for grants to raise additional funds to be 

applied to the paving project.   
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CITY OF BROOKINGS

FUND SUMMARY

FOR THE 8 MONTHS ENDING FEBRUARY 28, 2019

GENERAL FUND

REMAINING

BUDGET PERIOD ACTUAL YTD ACTUAL BUDGET PCNT

FOR ADMINISTRATION USE ONLY 67 % OF THE FISCAL YEAR HAS ELAPSED  03/15/2019     03:53PM       PAGE: 1

REVENUE

TAXES 3,104,993.00 105,158.65 2,789,153.72 315,839.28 89.8

LICENSES AND PERMITS 117,000.00 12,805.34 91,901.47 25,098.53 78.6

INTERGOVERNMENTAL 258,000.00 13,998.42 86,380.76 171,619.24 33.5

CHARGES FOR SERVICES 172,000.00 3,021.40 355,880.56 (            183,880.56) 206.9

OTHER REVENUE 223,383.00 6,995.60 124,791.94 98,591.06 55.9

TRANSFERS IN 705,572.00 .00 .00 705,572.00 .0

4,580,948.00 141,979.41 3,448,108.45 1,132,839.55 75.3

EXPENDITURES

JUDICIAL:

PERSONAL SERVICES 27,896.00 2,040.30 17,393.78 10,502.22 62.4

MATERIAL AND  SERVICES 10,850.00 650.00 5,542.61 5,307.39 51.1

CAPITAL OUTLAY .00 .00 .00 .00 .0

38,746.00 2,690.30 22,936.39 15,809.61 59.2

LEGISLATIVE/ADMINISTRATION:

PERSONAL SERVICES 253,613.00 9,533.45 141,775.45 111,837.55 55.9

MATERIAL AND  SERVICES 114,500.00 2,781.20 63,277.41 51,222.59 55.3

CAPITAL OUTLAY .00 .00 .00 .00 .0

368,113.00 12,314.65 205,052.86 163,060.14 55.7

POLICE:

PERSONAL SERVICES 2,219,583.00 157,807.79 1,349,701.44 869,881.56 60.8

MATERIAL AND  SERVICES 187,800.00 6,917.21 113,200.29 74,599.71 60.3

CAPITAL OUTLAY 240,000.00 152,673.60 152,673.60 87,326.40 63.6

DEBT SERVICE 63,807.00 4,452.31 36,582.36 27,224.64 57.3

TRANSFERS OUT .00 .00 .00 .00 .0

2,711,190.00 321,850.91 1,652,157.69 1,059,032.31 60.9

FIRE:

PERSONAL SERVICES 191,291.00 16,241.34 156,838.26 34,452.74 82.0

MATERIAL AND  SERVICES 97,000.00 6,652.94 46,268.98 50,731.02 47.7

CAPITAL OUTLAY .00 .00 .00 .00 .0

DEBT SERVICE 30,579.00 .00 30,579.01 (                         .01) 100.0

TRANSFERS OUT .00 .00 .00 .00 .0

318,870.00 22,894.28 233,686.25 85,183.75 73.3
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CITY OF BROOKINGS

FUND SUMMARY

FOR THE 8 MONTHS ENDING FEBRUARY 28, 2019

GENERAL FUND

REMAINING

BUDGET PERIOD ACTUAL YTD ACTUAL BUDGET PCNT

FOR ADMINISTRATION USE ONLY 67 % OF THE FISCAL YEAR HAS ELAPSED  03/15/2019     03:53PM       PAGE: 2

PLANNING AND BUILDING:

PERSONAL SERVICES 180,315.00 13,645.44 110,503.40 69,811.60 61.3

MATERIAL AND  SERVICES 90,800.00 4,128.36 18,943.60 71,856.40 20.9

CAPITAL OUTLAY .00 .00 .00 .00 .0

TRANSFERS OUT .00 .00 .00 .00 .0

271,115.00 17,773.80 129,447.00 141,668.00 47.8

PARKS & RECREATION:

PERSONAL SERVICES 282,199.00 16,992.49 155,441.86 126,757.14 55.1

MATERIAL AND  SERVICES 103,500.00 4,529.40 64,868.26 38,631.74 62.7

CAPITAL OUTLAY .00 1,943.00 2,060.00 (                2,060.00) .0

DEBT SERVICE 48,383.00 4,031.88 32,255.04 16,127.96 66.7

TRANSFERS OUT .00 .00 .00 .00 .0

434,082.00 27,496.77 254,625.16 179,456.84 58.7

FINANCE AND HUMAN RESOURCES:

PERSONAL SERVICES 226,445.00 16,887.08 135,868.72 90,576.28 60.0

MATERIAL AND  SERVICES 33,700.00 1,832.19 20,188.87 13,511.13 59.9

CAPITAL OUTLAY .00 .00 .00 .00 .0

260,145.00 18,719.27 156,057.59 104,087.41 60.0

SWIMMING POOL:

PERSONAL SERVICES 62,187.00 .00 55,849.18 6,337.82 89.8

MATERIAL AND  SERVICES 39,000.00 11.89 18,947.81 20,052.19 48.6

CAPITAL OUTLAY 2,500.00 .00 .00 2,500.00 .0

103,687.00 11.89 74,796.99 28,890.01 72.1

NON-DEPARTMENTAL:

MATERIAL AND  SERVICES 148,000.00 4,269.78 83,982.68 64,017.32 56.8

CAPITAL OUTLAY .00 .00 .00 .00 .0

TRANSFERS OUT 358,907.00 .00 .00 358,907.00 .0

CONTINGENCIES AND RESERVES 628,093.00 .00 .00 628,093.00 .0

1,135,000.00 4,269.78 83,982.68 1,051,017.32 7.4

5,640,948.00 428,021.65 2,812,742.61 2,828,205.39 49.9

(         1,060,000.00) (            286,042.24) 635,365.84 (         1,695,365.84) 59.9
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CITY OF BROOKINGS

FUND SUMMARY

FOR THE 8 MONTHS ENDING FEBRUARY 28, 2019

STREET FUND

REMAINING

BUDGET PERIOD ACTUAL YTD ACTUAL BUDGET PCNT

FOR ADMINISTRATION USE ONLY 67 % OF THE FISCAL YEAR HAS ELAPSED  03/15/2019     03:53PM       PAGE: 3

REVENUE

INTERGOVERNMENTAL 520,000.00 42,925.40 372,282.31 147,717.69 71.6

OTHER REVENUE 14,650.00 86.00 5,536.50 9,113.50 37.8

TRANSFER IN .00 .00 .00 .00 .0

534,650.00 43,011.40 377,818.81 156,831.19 70.7

EXPENDITURES

EXPENDITURES:

PERSONAL SERVICES 205,076.00 14,928.84 130,363.35 74,712.65 63.6

MATERIAL AND  SERVICES 207,000.00 5,486.76 90,212.53 116,787.47 43.6

CAPITAL OUTLAY 95,000.00 605.00 1,403.43 93,596.57 1.5

DEBT SERVICE 22,238.00 1,576.37 13,732.51 8,505.49 61.8

TRANSFERS OUT 46,612.00 .00 .00 46,612.00 .0

CONTINGENCIES AND RESERVES 118,724.00 .00 .00 118,724.00 .0

694,650.00 22,596.97 235,711.82 458,938.18 33.9

694,650.00 22,596.97 235,711.82 458,938.18 33.9

(            160,000.00) 20,414.43 142,106.99 (            302,106.99) 88.8
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CITY OF BROOKINGS

FUND SUMMARY

FOR THE 8 MONTHS ENDING FEBRUARY 28, 2019

WATER FUND

REMAINING

BUDGET PERIOD ACTUAL YTD ACTUAL BUDGET PCNT

FOR ADMINISTRATION USE ONLY 67 % OF THE FISCAL YEAR HAS ELAPSED  03/15/2019     03:53PM       PAGE: 4

REVENUE

SOURCE 03 .00 .00 .00 .00 .0

CHARGES FOR SERVICES 1,661,000.00 122,279.96 1,205,971.25 455,028.75 72.6

OTHER INCOME 51,000.00 3,295.00 51,292.00 (                   292.00) 100.6

TRANSFERS IN .00 .00 .00 .00 .0

1,712,000.00 125,574.96 1,257,263.25 454,736.75 73.4

EXPENDITURES

WATER DISTRIBUTION:

PERSONAL SERVICES 400,962.00 29,167.08 254,944.12 146,017.88 63.6

MATERIAL AND  SERVICES 198,400.00 5,114.03 84,573.73 113,826.27 42.6

CAPITAL OUTLAY 50,000.00 394.16 26,078.69 23,921.31 52.2

DEBT SERVICE 8,722.00 242.79 5,567.47 3,154.53 63.8

TRANSFERS OUT 24,000.00 .00 .00 24,000.00 .0

682,084.00 34,918.06 371,164.01 310,919.99 54.4

WATER TREATMENT:

PERSONAL SERVICES 30,424.00 1,405.15 12,173.36 18,250.64 40.0

MATERIAL AND  SERVICES 462,925.00 36,881.05 279,206.84 183,718.16 60.3

CAPITAL OUTLAY 10,000.00 .00 .00 10,000.00 .0

DEBT SERVICE 6,389.00 242.79 5,567.47 821.53 87.1

TRANSFERS OUT 687,650.00 .00 .00 687,650.00 .0

CONTINGENCIES AND RESERVES 177,528.00 .00 .00 177,528.00 .0

1,374,916.00 38,528.99 296,947.67 1,077,968.33 21.6

DEPARTMENT 24:

CAPITAL OUTLAY .00 .00 .00 .00 .0

.00 .00 .00 .00 .0

2,057,000.00 73,447.05 668,111.68 1,388,888.32 32.5

(            345,000.00) 52,127.91 589,151.57 (            934,151.57) 170.8
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CITY OF BROOKINGS

FUND SUMMARY

FOR THE 8 MONTHS ENDING FEBRUARY 28, 2019

WASTEWATER FUND

REMAINING

BUDGET PERIOD ACTUAL YTD ACTUAL BUDGET PCNT

FOR ADMINISTRATION USE ONLY 67 % OF THE FISCAL YEAR HAS ELAPSED  03/15/2019     03:53PM       PAGE: 5

REVENUE

SOURCE 03 (                4,500.00) .00 .00 (                4,500.00) .0

CHARGES FOR SERVICES 3,183,300.00 258,380.26 2,122,358.58 1,060,941.42 66.7

OTHER REVENUE 15,000.00 .00 20,832.57 (                5,832.57) 138.9

TRANSFER IN .00 .00 .00 .00 .0

3,193,800.00 258,380.26 2,143,191.15 1,050,608.85 67.1

EXPENDITURES

WASTEWATER COLLECTION:

PERSONAL SERVICES 570,336.00 40,133.87 343,625.54 226,710.46 60.3

MATERIAL AND  SERVICES 250,200.00 3,423.53 66,715.11 183,484.89 26.7

CAPITAL OUTLAY 25,000.00 .00 9,100.00 15,900.00 36.4

DEBT SERVICE 8,722.00 242.79 5,567.47 3,154.53 63.8

TRANSFERS OUT 177,359.00 .00 .00 177,359.00 .0

1,031,617.00 43,800.19 425,008.12 606,608.88 41.2

WASTEWATER TREATMENT:

PERSONAL SERVICES 39,878.00 2,108.10 18,249.50 21,628.50 45.8

MATERIAL AND  SERVICES 895,225.00 71,909.33 538,574.62 356,650.38 60.2

CAPITAL OUTLAY .00 .00 .00 .00 .0

DEBT SERVICE 6,389.00 242.79 5,567.47 821.53 87.1

TRANSFERS OUT 1,509,923.00 .00 .00 1,509,923.00 .0

CONTINGENCIES AND RESERVES 315,268.00 .00 .00 315,268.00 .0

2,766,683.00 74,260.22 562,391.59 2,204,291.41 20.3

3,798,300.00 118,060.41 987,399.71 2,810,900.29 26.0

(            604,500.00) 140,319.85 1,155,791.44 (         1,760,291.44) 191.2
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CITY OF BROOKINGS

FUND SUMMARY

FOR THE 8 MONTHS ENDING FEBRUARY 28, 2019

URBAN RENEWAL AGENCY FUND

REMAINING

BUDGET PERIOD ACTUAL YTD ACTUAL BUDGET PCNT

FOR ADMINISTRATION USE ONLY 67 % OF THE FISCAL YEAR HAS ELAPSED  03/15/2019     03:53PM       PAGE: 6

REVENUE

TAXES 586,211.00 6,472.31 548,020.47 38,190.53 93.5

INTERGOVERNMENTAL .00 .00 .00 .00 .0

OTHER REVENUE 2,000.00 .76 3,335.36 (                1,335.36) 166.8

TRANSFERS IN 650,000.00 .00 .00 650,000.00 .0

1,238,211.00 6,473.07 551,355.83 686,855.17 44.5

EXPENDITURES

GENERAL:

PERSONAL SERVICES .00 .00 .00 .00 .0

MATERIAL AND  SERVICES 35,000.00 .00 6,666.02 28,333.98 19.1

CAPITAL OUTLAY 842,472.00 .00 .00 842,472.00 .0

DEBT SERVICE .00 .00 .00 .00 .0

TRANSFERS OUT 450,739.00 .00 .00 450,739.00 .0

CONTINGENCIES AND RESERVES .00 .00 .00 .00 .0

1,328,211.00 .00 6,666.02 1,321,544.98 .5

DEPARTMENT 20:

CAPITAL OUTLAY .00 .00 .00 .00 .0

.00 .00 .00 .00 .0

DEPARTMENT 22:

MATERIAL AND  SERVICES .00 .00 .00 .00 .0

DEBT SERVICE .00 .00 .00 .00 .0

.00 .00 .00 .00 .0

DEPARTMENT 24:

CONTINGENCIES AND RESERVES .00 .00 .00 .00 .0

.00 .00 .00 .00 .0

1,328,211.00 .00 6,666.02 1,321,544.98 .5

(              90,000.00) 6,473.07 544,689.81 (            634,689.81) 605.2
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City of Brookings - April-Sep 2019 Digital
Client: City of Brookings-

NW210512
AE: EDI Client: Zones:8803

Agency:<none>
E-mail: Brian.Marchant@chart

er.com
EDI Product: Flight Dates:4/1/2019 - 

9/29/2019

Bill to: N/A
EDI Estimate:

Billing Calendar: Broadcast

Brookings, OR 97415
EDI Order:

Traffic Order #:

Spot Length:30

Zone(s): DIMF- Digital Medford Klamath, 8803

Network Start Date End Date Daypart Description Spots/Wk Total Spots Rate Extended Cost

TDEV 04/28/19 04/28/19 Su 6a-12m 71,429 impressions per month 1 1 $500.00 $500.00

TDEV 05/26/19 05/26/19 Su 6a-12m 71,429 impressions per month 1 1 $500.00 $500.00

TDEV 06/30/19 06/30/19 Su 6a-12m 71,429 impressions per month 1 1 $500.00 $500.00

TDEV 07/07/19 07/07/19 Su 6a-12m 71,429 impressions per month 1 1 $500.00 $500.00

TDEV 08/04/19 08/04/19 Su 6a-12m 71,429 impressions per month 1 1 $500.00 $500.00

TDEV 09/08/19 09/08/19 Su 6a-12m 71,429 impressions per month 1 1 $500.00 $500.00

Totals 6 $3,000.00

Order Summary:

Zone Description: DIMF- Digital Medford Klamath, 8803

Total Gross$: $3,000.00

Total Net$: $3,000.00

Broadcast Month Totals:

Apr 19 May 19 Jun 19 Jul 19 Aug 19 Sep 19 Total

6Total Spots 1 1 1 1 1 1

$3,000.00Total Net $ $500.00 $500.00 $500.00 $500.00 $500.00 $500.00

$3,000.00Total Gross $ $500.00 $500.00 $500.00 $500.00 $500.00 $500.00

Disclaimer:

Client Signature: Date:

Title:

Created on 3/15/2019 TIM#: 449161 Page 1 of 2
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Either signature on this order form, or delivery to Charter Communications Operating, LLC (“Spectrum Reach”) of any advertisement, 
advertising content or other materials of or on behalf of an advertiser or agency (each, a “Client”) for distribution, shall constitute Client’s 
agreement to the Spectrum Reach Terms and Conditions, available at spectrumreach.com/terms-conditions and incorporated into this 
order form as if fully set forth herein, as applicable and as may be amended from time to time.

Created on 3/15/2019 TIM#: 449161 Page 2 of 2
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1 
 

City of Brookings 
Digital Summary 

 
Campaign Type: Display 
Campaign Run Dates: 8/1/18 – 1/31/19 

 
 
Cities: 

 
 

Campaign Performance 
 

Impressions 
Served 

Total Clicks CTR % Benchmark CTR % 

437,238 278 .06% .05% 

 

Retargeting 
Impressions 

Served 

Retargeting Clicks Retargeting CTR 
% 

Benchmark 
Retargeting CTR % 

20,485 8 .04% .05% 



2 
 

 

Total Ad Interactions Ad Interaction Rate Benchmark CTR % 

21,864 5.00% 1.20% 

 

Total View Throughs View Through Rate Benchmark View Through 
Rate % 

 151 .03% .05% 

 

Engagements Engagement Rate Engagement Rate 
Benchmark Rate % 

Hovers Video Plays 

22,293 5.10% 1.1% 18,491 3,373 

 
 
Digital Lift: 

 
 

Summary 
 
The City of Brookings’ digital display campaign exceeded the industry benchmarks for the CTR and ad 
interaction rates while meeting the retargeting rate.  
 
The City of Brookings website saw a 27x Digital Lift during this time period. This means that people who 
saw the City of Brookings digital ads were 27 times more likely to visit their website compared to people 
who were not exposed to their digital campaign during this time period. 
 
In the Find Your Beach display creative, it is recommenced to keep the call-to-action static throughout 
animation. Move video to beginning of animation to engage audience. It is recommended to strengthen 
the call to action to be more specific in what the advertiser would like prospect to do such as, “Book 
your trip today!”, “Plan your Getaway in Brookings!” Have the landing page be the page that is most 
relevant to prospects such as the Visiting page.  
 
It is also recommended to do A/B testing with different creatives to feature the value that visiting 
Brookings can bring to prospects. Some examples include: 

 Golf 

 Trails 

 Events 

 Attractions
       Restaurants
 
Each creative should go to the specific landing page related to the website 

https://www.brookings.or.us/index.aspx?NID=9
lziemer
Typewritten Text
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