
City of Brookings 
MEETING AGENDA 

 
TOURISM PROMOTION ADVISORY COMMITTEE 
Thursday, October 11, 2018 4:00pm 
City Hall Council Chambers, 898 Elk Drive, Brookings, OR 

1. Roll Call 
2. Approval of Minutes from September 13, 2018 
3. Public Comments 
4. Action Items 

a. Charm Trail – Mike Will 
b. Nature’s Coastal Holiday – Leslie Wilkinson 
c. KATU Proposal 
d. City Budgeting recommendations 

5. Informational Items 
a. Rick Dancer Media Services 

b. Regional Tourism Branding – Julie Miller 
c. Recent Council Actions   

i. Accepted Azalea Festival Event Evaluation 
d. TPAC Budget and Internet Hit Info 

6. Committee Comments on Non-Agenda Items 
7. Schedule Next Meeting – November 8, 2018 
8. Adjournment 

All public comments and presentations are limited to 10 minutes.  All public meetings 
are held in accessible locations.  Auxiliary aids will be provided upon request with 
advance notification.  Please contact 469-1137 if you have any questions regarding this 
notice. 
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TOURISM PROMOTION ADVISORY COMMITTEE (TPAC) MINUTES 
Thursday – September 13, 2018 

 
CALL TO ORDER 
Meeting called to order at 4:01 PM 
 

1.  ROLL CALL 
Present:  Committee members Candice Michel, Tim Kennedy, Sonya Billington, Dane Tipman, Skip 
Watwood; Barbara Ciaramella arrived at 4:03, Bob Pieper arrived 4:15. 
Also present:  Staff Committee Liaison Lauri Ziemer 
 
Introduction of new TPAC member Tim Kennedy 
 

2. APPROVAL OF MINUTES – 
Motion made by Candice Michel to approve the minutes of August 9, 2018; motion 
seconded by Sonya Billington.  Committee voted and the motion carried with Dane Tippman 
abstaining. 

 

3. Public Comment – no one requested to speak to the Committee regarding non-agenda items. 
 

4. ACTION ITEMS  
a. USA Today Campaign – Committee reviewed submitted material and TPAC media budget.  No 

action was taken.    
 

5.  INFORMATIONAL ITEMS 
a.   Azalea Festival Event Evaluation – Committee reviewed the evaluation and discussed 

expectations for next year. 
b.   Recent Council Actions – Committee reviewed recent Council actions 
 - Committee discussed the need for City funding of ongoing events such as Azalea Festival and 

Coastal Christmas through the budget process not utilizing TOT funding; Dane Tippman will draft a 
recommendation letter to City Council for Committee action at next meeting. 

c.   TPAC Budget and & Internet Hit Info – Committee reviewed the budget, requested clarification 
on the Operating Supplies column and what that included. 

 
 

7.  COMMITTEE COMMENTS ON NON-AGENDA ITEMS 
a.   Candice Michel suggested creating a Blackberry Festival event 
b.   Barbara Ciaramella presented guest book from her Visitors’ Center with responses to 

the question asked “How did you hear about our area?” for August.  Responses were 
various and indicated visitors from all parts of the world.  Question for next month: 
“How did you hear about our area and what is your favorite thing if you have been here 
before?” 

 
8.  SCHEDULE NEXT MEETING – Next meeting scheduled for October 11, 2018.  

 

9. ADJOURNMENT – with no further business before the Committee, meeting adjourned at 4:55 pm.   
 

Respectfully submitted, 
 
_____________________________________ 
Skip Watwood, Chair 
(approved at   October 11, 2018   meeting) 





Celebrating Oregon's South Coast
2018-2019 Oregon Coast CHARM TRAIL

ORDER FORM - ANCHOR SITE

Charm In

Charm Disc

Charm f

Order Information

Unit Price Quantity

Participation Fee 500.00 Annually, per location

Charms 1.00 Each (minimum order 200)

Charms 1.00 Each additional (must order in Qty of 6)

Bracelet 3.00 Each (minimum order 250)

Terms: Paid at time of order. All sales final.

Authorized Signature:

Payment Method:

Date Ordered:

□ Check □ Cash □ Visa/MC

Order Tracking:

Received:

For information call: (541) 217-6579, email: contacthr@info4hr.com
Or visit INF04HR online at: www.info4hr.com



Celebrating Oregon's South Coast
2018-2019 Oregon Coast CHARM TRAIL

ORDER FORM - SITE SET-UP

Business Information

Cell NoPhone No:

Information

Charm Discription:

Order Information

QuantityUnit Price

Participation Fee

Charms

Charms

$  500.00 Annually, per location

$  1.00 Each (minimum order 200)

$  1.00 Each additional (must order in Qty of 6)

$  500.00

$  200.00

Terms: Paid at time of order. All sales final.

Authorized Signature:

Payment Method:

Date Ordered:

I  I Check EH Cash EH Visa/MC

For information call: (541) 217-6579, email: contacthr@info4hr.com

Or visit INF04HR online at: www.info4hr.com



Celebrating Oregon's South Coast
2018-2019 Oregon Coast CHARM TRAIL

REGISTRATION AND CONSENT

Please complete this 2-page form and return It to Mike Will at INF04HR,
PO Box 5795, Charleston, OR 97420

Eligibility
Participating venues will be businesses between Reedsport & Brookings. Venues must be open for business a minimum
of four days a week with no age access limitations where charms are purchased.

Generai Ruies
Each business upon registration agrees to participate in the 2018-2019 Coastal Charm Trail for a minimum of 12 full
months from date of initial registration and participation fee payment. Charms must be paid for at time of order. Venue
agrees to keep charms in stock during 12-month participation period. Renewal application and payment must be received
30 days before end of 12-month period to continue for next 12-month period or site will be dropped from map and
advertising. All participating venues will have copies of the free Maps for distribution to patrons and a unique charm to
sell. Charms are sold for $2 each. Charms will be ordered through INF04HR and each stop will have a different charm to
offer Trail participants.

Each community may have one or more designated anchor sites where a charm bracelet can be purchased. There are a
limited number of Anchor sites available. Anchor site locations will be determined by INF04HR. Charm bracelets are sold
for $5 each.

Goals
The Goal of the Charm Trail is to promote travel and commerce within our community venues to residents and visitors to
the Oregon coast creating increased foot traffic and potentially more sales. This is a spring board marketing program,
meaning its success is dependent upon all venues working collaboratively and talking about each other, the area, the
charm trail both in person and in other marketing mediums. INF04HR is the facilitator of the program. Marketing
roundtables will be hosted by INF04HR for participating venues during the trail year.

Program Cost

Participation Fee

Charms minimum order quantity 200.

•  Unit cost per charm is $1.00

•  Must be paid at time of order

•  Allow 2-4 weeks for delivery

$ 500.00/Annually

$ 200.00 / Per Order

Note: Program reinvests in itself as charms are sold through the vear.

' - - 'i

For information call: (541) 217-6579, email: Gontacthr@info4hr.com
Or visit INF04HR online at: www.info4hr.com



Celebrating Oregon's South Coast
2018-2019 Oregon Coast CHARM TRAIL

Please fill in the information requested carefully. It will be used to create the listing in the Charm Trail Guide. Thank you.

Billing Information

Contact Person:

Business Name:

Mailing Address:

Email:

Phone No: Cell No:

Charm Trail Map Information

Friday

Saturday

Sunday

Registration Agreement and Consent

By completing and signing this application and paying the program cost the above referenced business agrees to participate in the 2018-2019 Charm Trali and follow all program rules as
defined. Merchant understands that participation is voluntary and INF04HR does not make any promises or guarantees on consumer response to promotion. Vendor understands that
the program may change or modify and such changes are at the sole discretion of INF04HR. All purchases are final and non-refundable. Venue may cancel participation within 5 days of
original signed agreement and receive full refund of participation fee. Venue understands that information updates mid year will take affect on next update of Charm Trail Maps and
advertising. Prior maps and advertising will remain as originally printed.

INF04HR agrees to provide 150 black and white Maps per quarter to each participating charm site, door decals, and bracelet sample display with 2-3 charms attached. Venues are
welcome to print additional maps at their own expense. INF04HR will actively promote the program through Its standard media and marketing outlets. Charm Trail venues are also
encouraged to promote the program on their websites and through their regular media outlets. INF04HR will facilitate marketing roundtables and encourages venues to participate.

By participating in the Charm Trail, I give INF04HR permission to use my business name and contact Information on the Charm Trail brochures and in charm trail marketing. Marketing
may Include but is not limited to print materials, press kits, PSA's, public media, digital media, social media, and INF04HR website. I also authorize INF04HR to use any Images, photos,
or digital media posted or provided by merchant for use in promoting the charm trail and Its participants. I acknowledge that I will not receive any compensation, etc for the use of such
pictures, etc., and hereby release INF04HR and Its agents and assigns from any and all claims which arise out of or are in any way connected with such use.

Authorized Signature: Date:

Printed Name:

For information call: (541) 217-6579, email: contacthr@info4hr.com

Or visit INF04HR online at: www.info4hr.com
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Tourism Promotion Advisory Committee					     October 11, 2018
Bob Pieper		  Sonya Billington 	   	
Dane Tippman		 Candice Michel 	
Barbara Ciaramella	 Tim Kennedy 	
George Watwood
 
Dear TPAC Members,

Nature’s Coastal Holiday is pleased to present this proposal for your review. We look forward  
to working with you to promote Brookings and this year’s Festival of Lights to be held  
from November 23rd to December 28th. 

Nature’s Coastal Holiday had over 25,000 attendees last year. We actively promoted our event  
in tourism magazines, the local newspaper and radio station. This year, we have enlarged  
our scope of advertising to include the Grants Pass/Medford/Northern California and the entire  
Oregon Coast. We have large ads in 101 Things to Do, Mile-by-Mile and have a new partnership 
with KTVL CBS CH-10 in Medford. During this year we have been active adding new displays  
and participating in events to increase awareness of the Festival of Lights and Brookings  
as a great holiday family outing. 

We have seen measurable success. We have talked with 100’s of people from out of our area  
who were surprised to find such an off-season event being held. In fact, many purchased tickets  
for our raffle, The Great Holiday Hoopla Giveaway to support our fund rasing efforts regarding  
the Capella Parking Lot improvements. Raffle tickets will be on sale during the Festival of Lights  
allowing us to continue to gauge our advertising success. In addition, we will be canvassing  
our attendees during our event. 

We are now seeking funds to help off-set some of the expense of our promotion. Our proposal 
requests $5,000 in funding from TPAC. We feel that our success last year and our commitment  
to promoting our event and the City of Brookings demonstrates that your support is well-placed. 

Nature’s Coastal Holiday looks forward to your support.

Respectfully Submitted,

Leslie Wilkinson
Leslie Wilkinson, Board Member-Public Relations
Nature’s Coastal Holiday 
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Hi Terri,
Thank you for speaking with me today on featuring Brookings on KATU’s AM Northwest to promote
tourism from the Portland area!
 
Attached are the details of the AM Northwest Adventures segment, including website and social
media postings. Also in the attached file is information on who the program reaches (12% more
likely to be traveling!) and how KATU covers a large portion of the state of Oregon (more potential
visitors!).
 
Here is an example of a recent tourism segment we produced for Wallowa County Chamber of
Commerce in Oregon.
https://katu.com/amnw/sponsored/adventures/visit-the-wallowas
 
A pre-produced feature on AM Northwest Adventures would showcase 3-4 talking points such as
whale watching, Boardman State Park, dining and lodging. KATU’s Emmy Award winning team will
incorporate your photos with a professionally written script and voice over by our host, Helen Raptis.
The AM Northwest viewers are loyal and very responsive to features on the show!
 
Please let me know any questions you may have.
Thank you,
Joyce
 
 

Joyce Mansisidor
Marketing Consultant
(503) 231-4212 office
(503) 913-5029 mobile
jmansisidor@katu.com

 

mailto:JMansisidor@katu.com
mailto:tdavis@brookings.or.us
https://katu.com/amnw/sponsored/adventures/visit-the-wallowas
mailto:jmansisidor@katu.com
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Portland’s favorite  
local talk show


for 43 years!
AM Northwest features the best in local  
and national entertainment, discussions  
about family and relationships, health and  
beauty tips, home and garden design plus  
delicious recipes and craft ideas.


AM Northwest features Emmy Award  
winning host, Helen Raptis, who is  
celebrating 20 years at KATU.


Segments on AM Northwest are a unique  
way to connect with viewers. For 3-4  
minutes, viewers are focused on the  
featured product in a dynamic environment,  
including hands on demonstrations with  
Helen!


Investment:
In-studio segment: $1800 net  
Look live segment: $2200 net  
Live on-site segment: $2500 netHelen Raptis
Host, AM Northwest


Weekdays  
9-10am


Portland’s favorite  
local talk show


for 43 years!


AM Northwest Adventures AM Northwest features the best in local and national  
entertainment, discussion about family and relationships,  
health and beauty tips, home and garden design plus  
delicious recipes and craft ideas. 
AM Northwest is a great  way to connect with viewers!


Exposure includes:
• Your representative will showcase Wenatchee in a 


customized 3-4 minute segment broadcast from the  
AM Northwest studio in Portland.


or
• KATU will produce a 2 minute segment from video, 


photos and talking  points you provide.


• Each segment will be shared on social media via an  
AM Northwest Facebook post.


• Your segment featured for up to 3-months on  
KATU.com including a link to your website.


• Access to your segment for use on your own website  
and to be shared across your social media platforms.


AM Northwest has a long tradition of creating  
successful in-content partnerships that  
influences viewers and drives reaction.


Investment: $1,800







Age
18-24 10%
25-54 46%
55-64 20%
65+ 24%


Source: comScore January 2017


46%
54%


Men Women


Education Level Percent
Some High School or Less 3%
High School Graduate 19%
Some College 37%
College Graduate 23%
Graduate School 17%


Characteristic Index
Occupation – White Collar 124
Occupation – Management 118
Donate to Charitable Causes 115
Interest in Gardening/Plants 125
Interest in Travel 112


Reach More Than
25,000 Adults 18+!


Weekdays
9-10am







Population Overview
Portland, Oregon
2017-2018
Nielsen Designated Market Area (DMA)
TV Households……….…….….1,180,980
Market Rank….……………………....…22


Portland, OR DMA Adult Population
Total Adults 18+………..…….…2,347,000
Women 18+………………….....1,203,000 
Women 25-54…………….……....590,000 
Men 18+………………………...1,143,000 
Men 25-54………………….……. 585,000 
Source: Nielsen DMA Universe Estimates 2017-18


Market Details
Hard/Wired Cable TV Penetration...…50%
Satellite TV Penetration…………...….34%
Over the Air………………………….…16%
Source: March 2018 Nielsen Station Index Viewers in Profile Portland moved up three market rankings to 


#22 for 2017-18 with an additional 37,000+ 
TV Households for 2017-2018.
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[Begin Draft] 

Brookings City Council, 
  
The Tourism Promotion Advisory Committee, through this letter included in its minutes, 
recommends that the following local events be made, by action of City Council, annual budget 
line items, rather than items requiring the submission of the RFP for Tourism Proposals form, 
and the subsequent deliberation and potential approval of the Tourism Promotion Advisory 
Committee.  
  
Events: 
The annual Fourth of July Fireworks event at the Port.  
The Brookings-Harbor Azalea Festival. 
  
Justification: 
Currently, these two recurring, popular and long-running annual events apply for Tourism 
Occupancy Tax funds through TPAC using the RFP for Tourism Proposals form. This form 
explicitly states that priority is given to first-time events. Council has provided guidance to TPAC 
that applying event should endeavor to become sustainable on their own after their first year. 
Council has also shown a preference that events receive less and less funding as they continue 
to apply, to encourage the event to develop its own sustainable funding.  
  
Making the funding of these events a budget line-item removes these obstacles. Further, City 
Council would not need to concern itself with whether TPAC deems the event worthy of funding 
according to TPAC’s invested mission, and its goal to promote off-season events and seed new 
events. 
  
We believe that this action would enhance Council’s goal of supporting these important local 
cultural events and quality of life in accordance with Council’s Long-Term Goal #3: Influence 
Economic Growth / Improve Quality of Life.  
  
Thank you for considering this action.  
  
The undersigned members of the Tourism Promotion Advisory Committee. 
  
[End Draft] 
 



From: noreply@civicplus.com
To: tdavis@brookings.or.us
Subject: Online Form Submittal: Contact City Staff
Date: Monday, September 10, 2018 6:29:39 AM

Contact City Staff

Name Dean Brickey

Email Address xxxxxxxxx@gmail.com

Phone Number 541-xxx-xxxx

Address xxxxxx Marina Heights Loop

City Brookings

State OR

Zip Code 97415

Staff Member You
Wish to Contact

Teri Davis, City Recorder/Elections

Message Teri, I would like to e-mail you some information about Rick
Dancer of Rick Dancer Media Services and his This Oregon Life
online newsletter. Rick is a former North Bend and Eugene
television newsman who produces an online magazine. I was
introduced to him this month when he did a piece on Lakeview,
my hometown, where Labor Day is a big deal with the county fair
and rodeo. Rick and his wife went there and produced a couple
of online videos about the event. Then Cheryl and I ran into him
on Saturday at the Mill-Luck Salmon Festival in North Bend,
where he was recording video for an online production about that
event. He said he'd like to come to Curry County, but he requests
an invitation and business community support. That's why I'm
communicating with you, so you could take this information to the
Tourism Committee. I also plan to contact the Chamber and the
private tourism business.

Email not displaying correctly? View it in your browser.

www.rickdancer.com

mailto:noreply@civicplus.com
mailto:tdavis@brookings.or.us
http://www.brookings.or.us/Admin/FormCenter/Submissions/Edit?id=1522&formID=45&submissionDataDisplayType=0&backURL=/Admin/FormCenter/Submissions/Index/45?categoryID=2
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	9-13-18 TPAC Minutes.pdf
	CALL TO ORDER
	Meeting called to order at 4:01 PM
	1.  ROLL CALL
	2. APPROVAL OF MINUTES –
	Motion made by Candice Michel to approve the minutes of August 9, 2018; motion seconded by Sonya Billington.  Committee voted and the motion carried with Dane Tippman abstaining.
	3. Public Comment – no one requested to speak to the Committee regarding non-agenda items.
	4. ACTION ITEMS
	5.  INFORMATIONAL ITEMS
	a.   Azalea Festival Event Evaluation – Committee reviewed the evaluation and discussed expectations for next year.
	b.   Recent Council Actions – Committee reviewed recent Council actions
	- Committee discussed the need for City funding of ongoing events such as Azalea Festival and Coastal Christmas through the budget process not utilizing TOT funding; Dane Tippman will draft a recommendation letter to City Council for Committee action...
	c.   TPAC Budget and & Internet Hit Info – Committee reviewed the budget, requested clarification on the Operating Supplies column and what that included.
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