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Overview

‘Introduction & Methodology
Key Findings & Highlights:

- Canby Business Overall 7

- Downtown Businesses

- Industrial Businesses |
Highway 99E Businesses

|
- Home-based Businesses |

-Recommendations
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Methodology

0 Created 4 distinct versions of survey
0 Methods for responding:
Mail
m Addresses taken from business license database
2 Online
0 Time Window: 1 month
O Incentives!

50 prizes, ranging in value from $5 to $40. Over half
of these were donated by local businesses.
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Is Canby Moving in a Positive Direction?

120 -

Over 82%
of Canby 100 - B
businesses
feel that
Canby is
moving in

80 - _
N ® Downtown
" Industrial

" Highway 99E

60 -

a positive
direction!

B Home-Based

Number of Respondents

40 -

599% felt the
same in 2012
= Dramatic

increase of e
23%

20 -

Yes No Sometimes No Answer
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Effects of an

Improving Economy

60 A
_-
50 - | :
|
42% 18 |
i 15
expanded ol B g 13|
= I
sales 2 |
g ® Downtown
m 30 # Industrial
39% saw s
w m Highway 99E
no change E : ® Home-Based
Z 90 -
17%
expanded 10 - : R
staff & @
o T L] ] T L Ll 1 -\\
Expanded No Expanded Other Decrease Decrease Moved or Moved to
Sales Change Staff in Staff in Sales Expanded Smaller

Space
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Resources to Help Businesses Succeed

Number of Respondents

25

® Downtown
W Industrial

" Highway 99E
B Home-Based




$5920Ng ddp opiqow sBuysi| sssuisnq
1opuno) uadp ssauisng 10} s|joo| Aqup?) suojdxg aujjuo Aqup>) doyg

$$9230NQ
ssaulsng 10}

oL S|00] 104 % e

ddo AqupD
a40|dx3]

10} %V v

posog-swoH m
366 APmUBIH W
[PLISNPU| I

Aqup>) doyg
JO S1DMD

94D 047 4

o
&
sjuapuodsay jo 1equnN

umojumo(
"uolysanb

SIU} POI9MSUD
sassauIsng

A AquRD 4O }|PH

$921N0SIY Ssaulsng JO SSDUSDIOMY



Awareness of Beautification Resources

Downtown
Approximately
60% of
downtown
businesses are
aware of some
or all of the
beautification
resources
offered.

Highway 99E
Awareness

22% of Highway
Q9E respondents
are aware of
some of the
beautification

resources we
offer.

Number of Respondents

30

25

20

15

10

*33% percent of downtown business
respondents wished to learn more about
resources to beautify their building.

*19% of Highway 99E respondents wanted
to learn more.

20
|5 &=
i i & Downtown
-
_ _ = Highway 99E
_
Facade Blade Sign Downtown Canby Revolving Loan
Improvement Program Conceptual Fund
Program Redevelopment

Grant Program
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Downtown: Is Canby Moving in a Positive Direction?

79% of
downtown

businesses No 7% | 9%

feel n03_0< Sometimes 3% 7%
is moving in No Answer

a positive
direction!

58% felt the
same in 2012
= Dramatic

increase of
21%

No Sometimes No Answer
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Downtown: Major Challenges
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Downtown Hours
A 444 R )

== Restaurant

== Retail

== Health Services

=== Professional Services

X Closed
7 am
8am
9am
10 am
11 am
12 pm
1 pm

XXX
X X X X XX
X XXX XXX
X XX X X X
XX XX
X XXX
ALl X XXX
3 pm XX XX
4 pm

5pm

7 pm
8 pm

10 pm

Sunday Monday Tuesday Wednesday Thursday Friday Saturday
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Most Valuable Services of Canby Main Street

\







Industrial: Canby as a Place to Do Business

Excellent
Good 67% a6% | 82% H_v ._ OOO\O
Fair 13% 15% 0%
Poor 0% 0% 0%
No Answer 0% 0% 0%

Excellent Good Fair
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Industrial: Advantages of Canby Location
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Industrial: Resources to Help Businesses Succeed
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Life Cycle of Primary Product or Service
B T S A P W T

91% of
industrial
businesses
will be

developing

a new
product in
the next

Fa}

| _ —

Emerging Maturing Growing Declining

fwo years.







Highway 99E: Canby as a Place to Do Business

Excellent 25% 26% | Nﬂmaljﬂ_ gv m A.nxv
Good 54% 47% 57%
Fair 17% | 26% | 11%
Poor . 4% “ 0% 3%

No Answer | 0% 0% | 3%

Excellent Good Fair Poor No Answer
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Highway 99E: Advantages of Canby Location
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Highway 99E: Resources to Help Businesses Succeed
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Home-Based: Canby as a Place to Do Business

24

2007

2012

Excellent 24% 21% 20%

Good 51% 50% 60%
Fair 13% | 7% | 12%
Poar 5% 4% 3%
No >=m.|<<m.. . 7% | 8% 5%

% 80%

Excellent

Good

Fair

Poor

No Answer
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Home-Based: Advantages of Canby Location
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Home-Based: Resources to Help Businesses Succeed
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Recommendations

‘Increase awareness of existing programs
-Develop new resources

-Business trainings and workshops

‘Networking sessions
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